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Our Content

S00K

TOTAL BRAND REACH

CURRENT DIGITAL & PRINT
MAGAZINE DISTRIBUTION CHANNELS

connecting’;
resort golf cou

Rlse of Women in golf - High
exceptional skills, dedication, and impact - ¥
of women i'nlthis traditionally male- d g
dominated realm. :

g

Food & Spirits - Explore the dining and
spirits offerings in Michigan within close
proximity to the golf courses.

Golf Equipment - Helping people find
the perfect golf equment tallored to

Youth in Golf - Asplre to foster the next
generatlon of golf enthu3|asts |n Mlchlgen'

www.letsgolfmichigan.com



In 2024, we have obtained 750,000 recreational golf
enthusiasts' email connections for digital distribution
through our subscriber channels and collaborations with
diverse golf marketing ventures. The open rate for our
2023 fall edition distribution, reaching over 65,000 golf
enthusiasts and tourists, stood at an impressive 57%.

2024 DISTRIBUTION 100K - (800K)reaxseason
SCHEDULE 5.5 MINUTES
MARCH 2024: Spring Golf Season Edition
SEPTEMBER 2024: Fall Golf Season Edition f m
NOVEMBER: Holiday Season Golf Edition
SOCIAL CHANNELS WE USE

FOR “PAID” CONTENT
DISTRIBUTION
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IN MICHIGAN THIS FALL
Get at some

e W W J

HE BIRTH OF MICHIGAN'S | A
| FIRSTGOLFCOURSE [ e e

TEEING OFF IN MICHIGAN: A GOLF = -
ENTHUSIAST'S-P_A_RADI;E:_. i .

5 Fun fall golf packagesfn _« - i

Michigan to.end golf season - . e b #

TSRV MERGAR | SLtts s

Let’s Golf Michigan, The Magazine will be
distributed to these emails in the Flipping Book
platform with all of the engaging, linked quick
connection ads and golf course spaces.

Select Advertising Space on Let’s Golf FaL
Michigan Online is included with your O
purchase of ad space in our magazine.

Membership-level golf courses and Full-
page advertising partners will receive 1
complimentary email distribution to our
Michigan 400K golf enthusiast subscribers. &«

Contact Kevin at kevins@letsgolfu'sa.corhv

www.letsgolfmichigan.com


https://www.letsgolfmichigan.com/about
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GOLF'S OVERALL REACH IN THE USA

<i\, 119.2 MILLION

> ONE IN 7 AMERICANS PLAYED GOLF
More than one-third of the U.S. population over the age of 5

HOUSEHOLD .
e /\ 68% OWN

,'$100,950 AHOME
e 41.1 MILLION
75% MALE There are over 411
25% FEMALE million golfers in the
United States.
A A 865K
SN A BTA Over 865 thousand
3 4 M".LION Golfers in Michigan
JUNIORS 1.3 MILLION
Played golf on a course, its Over 1.3 million
highest level since 2006. Golfers across Ohio,

Wisconsin, lllinois,
Indiana and New York

www.letsgolfmichigan.com



(¥

LET'S GOLF

MICHIGAN

! -
. »40% PLAN VACATIONS
v/l AR-O-_l'JiND GOLFlRESORTS

80% PLAY ON A"
GOLF COURSE

A o T
L

(Y 80% TRAVEL OR
VACATION
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73% DINE-OUT ONCE PER. =
WEEK OR MOREORTS .. #\
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. Let's Golf Michigar{ collaborates with advertising partners to offer a compelling opportunity to amplify
exposure through our magazine and online platform. This allows your brand to reach thousands of
golfers and extend its presence to.a dedicated golf community, enhancing its overall value.

www.letsgolfmichigan.com



EDIT
CALENDAR

LET'S GOLF

MICHIGAN

Our editorial calendar meticulously outlines the incredible content we have in store for our
readers. It serves as a roadmap, with a keen eye on keeping golf course information and
offerings updated, upcoming events, seasons, and trends, our calendar ensures that our
publication remains not just relevant but anticipatory of our readers' interests.

November 2024 Holiday Season Gift Edition
Ad Close: 10/31/24  Release: 11/20/24

March 2025 Golf Season Kickoff Edition
Ad Close: 2/29/25 Release: 3/10/25

www.letsgolfmichigan.com



AD '\
RATES!
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e advertising rates that cater to a variety
siness looking to boost your presence or

Let's Golf Michigan offers competitive and g%
of marketing budgets. Whether you're a loc

AD SPEC RATE 1X RATE 3X
FULL PAGE $1499 $1199
FULL PAGE (sp8tlight) $1999 $1499
HALF PAGE | $799 $649
BASE GOLF LISTINGS $199 $149
BUSINESS LISTINGS $199 $149

Full Page 3X Rate - 3 ad runs, 20% off *Full Page & Half Page Only*

Need more cusfom advertising options? Contact us today!
clientrelations@letsgolfusa.com

www.letsgolfmichigan.com



MAGAZINE AD SPACE SPECIFICATIONS

2-Page Spread (with bleed)
Bleed: 17” x 11.125”

Trim: 16.75” x 10.875”
2-page spread Live: 16.125” x 10.25”

1-Page Spread (with bleed)
Bleed: 8.625” x 11.125”
Trim: 8.375” x 10.875”
Live: 7.75” x 10.25”

Full page
1/2 Half Page (No Bleed)
7.875” x 5.0625”

1/2
horizontal

In the contemporary landscape of online and visual interaction, it's crucial for your golf
course and business model to capitalize on accessible connection opportunities,
expanding your reach, enhancing brand awareness, and unlocking potential revenue
streams. Our strategically placed ads aim to facilitate seamless access to any golf course
or business, employing swift connections and, most importantly, engaging placements that
capture the interest of our vibrant golf community.



Let's Golf Michigan: Southwest Michigan Golf Courses SEPTEMBER 2023 | ISSUE ONE

The Mines Golf Club | Grand Rapids, Michigan

330 Covell Ave SW Grand Rapids, Ml 49534 | Phone: (616) 791-7544 | www.theminesgolfclub.com

""";Sampli:é”l/z b ;.ﬁnge _ e $6 49

1X AD RATE

Ad Placements

Ny W — —_

‘Up North feel minutes 0

from Grand Rap|ds MI

Photo by The Mmes Golf Club 1 5 Southwest Michigan Golf Courses to Play This Fall

The Mines Golf Club houses 18 holes of rolling bluegrass fairways and undulating bent grass greens.
Ranked #20 in Michigan’s Best Public Access Courses, Golfweek 2013 America’s Best New Courses,
Golf Digest.

-
N

AUTOMOTIVE

- "l‘,‘ BUICK T5im

JAMIE WALTERS
Sales Consultant e

LET'S GOLF MICHIGAN | 8



https://www.toddwenzelbuickgmc.com/about-us/staff/
https://theminesgolfclub.com/

Bringing You
Home.

a7 nl?::# |
f!”hi,; ”»

by empowerlng our employees to excee_ bt e
our customer expectations, delivering . \
convenient innovative technology, and
supporting our employees and the
communities we serve. '



https://www.northpointe.com/home-lending/get-started/jon-izenbart/

Resort Golf Course Stay and Play Package | Let's Golf Michigan 2023 Volume Two

P A el
Michigan Resort
Golt Cour:

-

MIICHIGAN S VM
"AY AND PLAY

lll

cherished'memories: 0 0" ouTrgc ret «* J
extraordinary becomes an everyday occurrence. 8.
B o I g _x--_....a-.-a- BER. - R ARUGESR X s

Sample Full Page Ad
_Golf Course Spotlight

You can dlscover golf courses, golf deals and stay and play
packages onlme at Let' S Golf Mlchlgan ‘

Sample Golf Course Placement | Mlchlgan Golf Course
1000 Wilkinson Road, Gaylord MI 49735

Phone: (989) 732-0000 _

Web: www.michigangolf.com

LET'S GOLF MICHIGAN | 12


https://www.treetops.com/golf/

SOUTHWEST MICHIGAN GOLF COURSES

By City/Township Location A to Z Page 1 of
S — -

$199 .

1X-AD-RATE =~ S
Photo by Egypt Valley Country Club Photo by Quail Ridge Golf Club Photo by Cheshire Hills Golf Course
Egypt Valley Country Club Quail Ridge Golf Club Cheshire Hills Golf Course
7333 Knapp Street Srv Rd NE 8375 36th St SE 3829 102nd Ave,
Ada, MI 49301 Ada, MI 49301 Allegan, M1 49010
(269) 673-2882 (616) 676-2000 (269) 673-2882
Course Type: Private Course Type: Public Course Type: Public
County: Kent County: Kent County: Allegan
egyptvalley.com/ quailridgegc.com/ www.cheshirehills.com/
[w]: 31a

SCAN ME SCAN ME

Saskatoon Golf Club

9038 92nd St SE
19 9 AL Alto, MI 49302
; 3 Course Type: Public
1X AD RATE - 1X/ 4 County: Kent
Photo by The Meadows at GVSU Photo by Tyler Creek Golf Club s Com p[ementa ry Ad
The Meadows at GVSU Tyler Creek Golf Club Placement (Free)
4645 W Campus Dr 13495 92nd St SE
Allendale Charter Twp, Ml 49401 Alto, MI 49302
(616) 331-1004 (616) 868-6751
Course Type: Public/College Course Type: Public
County: Ottawa County: Kent
www.gvsu.edu/meadows/ tylercreekgolfandcamp.com/

SCAN ME SCAN ME


https://egyptvalley.com/
https://www.facebook.com/EgyptValleyCountryClub?locale=nb_NO
https://quailridgegc.com/
https://www.facebook.com/profile.php?id=1000677500723483.
https://www.cheshirehills.com/
https://www.tylercreekgolfandcamp.com/
https://www.gvsu.edu/meadows/

RESTAURANT LISTINGS | SAMPLE AD LISTINGS

Southwest Michigan Corridor Restaurants Near Golf Courses

Bostwick Lake Inn | 616.874.7290

8521 Belding Road NE Rockford, Ml 49341 | thegilmorecollection.com

Creatlvely
Amerlcan Cmsme

Bostwick Lake Inn Grattan Irish Pub Honey Creek Inn Timbers Inn & Restaurant

8521 Belding Road NE 11817 Old Belding Rd Ne 8025 Cannonsburg Rd NE 6555 Belding Rd NE,
Rockford, Ml 49341 Belding, MI 48809 Cannonsburg, MI 493179 Rockford, Ml 49341

(616) 874-7290 (616) 691-8221 (616) 874-7849 (616) 874-5553

IONENG e @
FoodforThought".

On average, golfers may spend anywhere from $20 to $100 or more on dining and
spirits, pre and post-golf course rounds. This estimate includes expenses related to
meals, snacks, beverages, and alcoholic drinks.



https://www.thegilmorecollection.com/bostwicklakeinn/
https://www.thegilmorecollection.com/bostwicklakeinn/
https://www.thegilmorecollection.com/bostwicklakeinn/
https://www.thegilmorecollection.com/bostwicklakeinn/
https://www.facebook.com/grattanirishpub
https://www.honeycreekinn.com/
https://www.facebook.com/bostwicklakeinn/
https://www.facebook.com/grattanirishpub/
https://www.facebook.com/HoneyCreekInn
https://www.facebook.com/RogueRiverTavMI/
https://www.facebook.com/RogueRiverTavMI/

VALUE
PROPOSITION

GOLF COURSES

49 Increased Visibility: Being placed on Let's Golf Michigan’s online
o o platform and magazine instantly improves any: golf course's visibility.
Potential golfers often search for courses in specific locations,-and
our dedicated Michigan golf course ecosystem provides a centralized
platform to connect with your golf course more easily.

LET'S GOLF

MICHIGAN

Better Connections to Attracting Golf Travelers: Tourists and -S
travelers often turn to internet searches to find courses in the areas they

are visiting. Let’'s Golf Michigan is built on connecting your golf course

with golfers who may not be familiar with the local golf scene.

e Improved Online Presence: In the digital age, an online
presence is crucial. A golf course directory provides an online
platform for. golf courses to showcase their facilities, amenities,

and other relevant information.
R T .

Y

Competition Awareness: Golf course owners can use Let's Golf

Michigan to stay in the know when it comes to the competition.

Aids in making informed decisions about marketing strategies, O
pricing, and more.

Search Engine Optimization (SEO): Let’s Golf Michigan
contributes to better search engine visibility for yc_jur—_go_lf course.. -
It will improve the chances of your golf course appearing in search

results when users are looking for courses in-Michigan.

www.letsgolfmichigan.com



VALUE
PROPOSITION

ADVERTISERS

Advertising your restaurant or business on Let’s Golf Michigan
golf is good business and advertising dollars well spent.
Placing your business next to your area golf courses will attract

golfers and other potential customers who frequent the course. M

LET'S GOLF

MICHIGAN

Igan is the place for golfers and consumers to find all Michigan golf
courses, large or small, public or private. Job number one for us is to give Michigan golf
courses priority to reach a unique golfer community by putting them in front of golfers in
one engaging, attractive place.

This includes our advertising partners and helping you open the same door to connecting
with more potential customers. It's all about building relationships, and why not start
advertising on Let's Golf Michigan and build relationships with golfers who could spend
money on your products or services?

Enhance Your Marketing Strategy: Let’s Golf Michigan
introduces a cutting-edge marketing and promotional tool
for product or service businesses. This innovative platform
empowers business owners to showcase their offerings to
a broader audience, making it especially valuable for
attracting both local and visiting golf enthusiasts.

www.letsgolfmichigan.com



ADDITIONAL
SERVICES
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Let’s Golf Michigan eNewsletter (Delivered Once Monthly)

- Delivered to an average of 35k emails
« 48.1% Open Rate
. Ad size: 300 x 600, RGB color for the web

Email Marketing Services

- Delivered to an average of 75k emails

- Open rate varies

Website Design & Management Services

Website Design

Website Update Consulting
Monthly Maintenance & Updating
SEO Consulting & Related Services




CONTACT
US

LET'S GOLF

MICHIGAN

Let’s Golf Michigan Contact Information

Kevin Scott

CMO | Client Acquisitions Representative
Email: kevins@letsgolfusa.com
C:616.634.9438

0: 616.929.0615

At Let's Golf Michigan, our mi
fostering a community of pas
enthusiasts with golf courses
sharing experiences, knowlet

-
Nisgg promote and celebﬁ@rﬁe of golf w

valuable insights, information, and résources.

it's a shared journey, a community, and a celebration of the rich tapestry of golf in our
great state of Michigan.

www.letsgolfmichigan.com
405 W. GREENLAWN AVE. #G11 LANSING, MI 48910 USA



